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transcosmos is named NO.1 in Japan (y 2020 revenue)
ranked 3rd in the ASia PaCifiC region (by Everest group)

and 1 3th in the World (by Gartner Inc. U.S. )

- “The Everest Group BPS Top 50™,” the ranking of the world’s largest
third-party providers of Business Process Services (BPS). July, 2020,
by the Everest Group

- Gartner “Market Share: IT Services, Worldwide 2020" Dean Blackmore et al.,
08 April 2021

Gartner /E\verest Group

From insight to action.
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